Ohio’s Sales Tax Holiday

As you may know, each year right before Thinking about the most recent sales tax
the beginning of the school year Ohio holiday in Ohio that just concluded on
has a sales tax holiday during which a August 14th, how much did you or your
wide variety of items, such as clothing, family benefit from it?
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annual sales tax holiday,
exempt from sales taxes. Do you support which has been

or oppose Ohio’s annual sales tax Public school parents [rI32 50% expanded to 14 days
holiday? since its inception,
enjoys the support of a
broad swath of Ohio
Non-parents |KSZEA L7 5% residents and voters.
While it is nearly-
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perceived impact is
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— What It Means

Women prabA 40% 1% benefited from it a lot,

suggesting that it may

be more popular than it
Is impactful.

B Benefited from it a lot B Benefitted from it somewhat
m Support H Oppose i Unsure Did not benefit from it at all Unsure

This opinion research data was gathered through secure SMS/text-to-web surveys conducted with 500 adults 18 years of age or older residing in Ohio who had valid cellular
telephone numbers. The surveys were completed during the period of August 20, 2025 through August 22, 2025. The overall estimated margin of sampling error is +/- 4.3 percent,
based on a confidence level of 95 percent, although it varies for each individual question. This means that if this survey were repeated, 95 times out of 100 the results would be
within plus or minus 4.3 percent of those provided herein. Some adjustments were made to weight the results toward estimates of geographic and demographic characteristics of
the state’s adult population, in order to account for under- and over-sampling that normally occurs as a result of the random selection process, and to ensure that all major sub-
groups are represented in proportion to their actual percentages. Like all polls, this opinion survey research is subject to other possible sources of error, such as unintentional bias
in the wording of questions, data-entry error and nonresponse bias. Due to computational rounding, not all results may add up to 100 percent.
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