Checklist: Engagement Tactics by Target Audience

Project Name: Project ID#:
Contact Name: Phone:
Email Address:
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Online surveys / comment boxes

Print surveys / comment cards

SMS surveys

Voicemail box

In-person / virtual focus groups

Events and Activities

In-person / virtual trainings

Pop-ups at bus stops, transit
centers & community sites

Tabling at festivals, parades, job,
resource & health fairs, and other
community events

Educational events

Major holiday celebrations

Community meetings

Group presentations

Public hearings

Town halls

Translation & interpretation

Please add additional lines if needed.
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